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“Save the Tatas!”  You see 
it on T-shirts and bumper 
stickers everywhere.  As 
the day goes on, you 
continue to think about 
that catchy phrase, giggle 
and hopefully, if the 
public relations campaign 
works, you think of what 
you could do to help the 
cause.  

For me, as an advocate of saving not only tatas, but 
the lives of men and women everywhere, an intern-
ship with Susan G. Komen’s Columbus affiliate was the 
perfect fit.

The week before the 2007 Race for the Cure, I joined 
the Columbus staff. Race for the Cure is the largest 
fundraising initiative of the year for Komen Columbus. 
Needless to say, I enjoyed a crazy week of fielding calls 
from the good, the bad and the ugly, as well as shut-
tling T-shirts to different registration stations, interact-
ing with corporate sponsors and setting up an expo for 
more than 100 vendors the night before the race. On 
Race Day, more than 30,000 participants walked or ran 
for a cure and raised more than one million dollars. 

After the race, I fielded calls as people continued to 
turn in pledges, maintained a database to recognize 
top fundraisers and helped plan an event to honor 
them in style.  Also, I helped design and send care 
packages to women newly diagnosed with breast 
cancer.  

Every year, on that special week in May, you know 
where I will be—back in Columbus working for Komen. 
Why do I do it? The reasons are endless: the staff and 

board of directors are fantastic and always appreci-
ate my work. I come in as a trusted veteran and as the 
years progress, I have written for the newsletter and 
met the Governor and First Lady. 

This year, I helped run Committed to the Cure, a half-
day education event for survivors and met Rene Syler, 
a former “Good Morning America” co-host and a breast 
cancer advocate.  

Most importantly, being an advocate for Komen be-
came part of my life. I always remember these sobering 
statistics:  Breast cancer is the second leading cause 
of death for women and a new case of breast cancer 
is diagnosed every three minutes.  Every 13 minutes a 
woman dies.  To me, that is completely unacceptable. 
How can you help?

First, early detection is the best protection. Sing 
this phrase loudly to all your friends and family and 
best of all, remember it for yourself. You are the best 
advocate for your health.  

Second, volunteer for a Susan G. Komen a�li-
ate in your area. Trust me, there is always a way you 
can help.   

Third, donate what you can. This money not only 
goes to finding a cure but also to providing grants to 
organizations which offer screening 
for under privileged areas, survivor-
ship programs and education materi-
als, just to name a few.  Every penny 
counts.

For more information on Susan G. Ko-
men and how you can make a di�er-
ence, visit komen.org.

“Breast cancer is the second leading cause of death for women. 
A new case of breast cancer is diagnosed every three minutes. 

Every 13 minutes a woman dies.” 
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Important Dates
November 4: Last chance to register for PRofessional CON 
NECTION - http://tinyurl.com/realityPR
November 4: PRSSA Meeting (Susan G. Komen) - MLC 150
November 4: McGill Lecture - MLC 
November 7: Grady Homecoming 2009 (Lauren Rohde is our 
Representative) 
November 11: PRofessional CONNECTION
November 23 - 27: Thanksgiving Holiday
November 30: Classes Resume
December 9: Reading Day
December 17: Grady Convocation
December 18: UGA Commencement

Leadership Spotlight
Lindley Curtis

Lindley Curtis is an outstanding leader who always com-
pletes her responsibilities with the utmost diligence. Lind-
ley is graduating in December as a senior public relations 
major with a New Media Certificate.

All aspects of UGA campus have been touched by Lindley’s 
hard work. She has interned with the Institute for African 
America Studies, served as the events coordinator for Hear 
My Hands and served on the Georgia Fund Student Com-
mittee, a committee designed to brainstorm strategies to 
encourage current students to donate to the University.

An active member of PRSSA, Lindley has served as the Host and Registration 
Sub-Committee Head for PRofessional CONNECTION, the Mentoring Commit-
tee Head, the Service Committee Head and has been a member of multiple  
Creative Consultants teams.

Lindley completed a marketing internship during Summer 2009 in Atlanta 
with Digitas, a global digital and interactive marketing agency within the 
Publicis Groupe. While interning with Digitas, she marketed The Home Depot 
Account and helped design and launch the third phase of the Home Improver 
Club Web site. 

In her spare time, she enjoys visiting her high school’s mock trial team to help 
critique the students’ performances, review their recitation of the laws and 
statutes and watch them compete.

Lindley is currently taking New Media Capstone and PR Campaigns. She loves 
to share her experiences in Grady, the New Media Institute and UGA with 
friends and prospective students. If you’d like to chat with Lindley, please con-
tact her at Curtis.Lindley@gmail.com


