Event Management

A Summer in New York

| did not think twice about
packing my bags and
moving to New York for
the summer. Once | was
offered an internship, all
the glamour and glitz
New York offers had me
swooning. On an early
May morning, | boarded
the plane with all of my
belongings anticipating  Written By: Ashley Teale,
the summer of my dreams. ateale13@gmail.com

Interning with Kate Edmonds Events was an
opportunity of a lifetime, and | couldn’t wait to
start. The Manhattan-based event production and
wedding design company has planned numerous
cocktail parties, benefit dinners and weddings all
around the tri-state area. With the reputation of
elegance and sophistication, | knew working with
Kate Edmonds would give me the hands-on train-
ing | so eagerly sought.

[ usually walked 20 blocks to the office instead of
using the subway because in New York City, there
is so much to see even on the way to work. Every-
day | visited the fresh flower market on 35th street
to help pick out the best flowers for that evening’s
events and constantly revised seating arrange-
ments for benefits throughout the summer. Need-
less to say there was never a dull moment in the
event planning industry.

Working with one of the industry’s best allowed
me to receive hands-on training and work in an
environment where | was never intimidated to ask
a question. | learned the importance of listening
to clients to better understand their vision, the
fundamentals of having a back-up plan for when
things go completely wrong, and the significance
of taking the time to send a hand-written thank
you note.

| could not have asked for a better summer to

see an inside view of a career that changes daily.
As you can imagine in a city that never sleeps,
around each corner is something new just waiting
to be planned.

Recreation and Leisure Studies

Event Management and Planning

Last semester, | enrolled in one of my favorite classes to
date. Recreation and Leisure Studies 4000, Integrated
Event Design, was the perfect course for an aspiring event
planner like me. From the remarkable event-planning gu-
rus Nic Holt and Dr. Corey Johnson to the semester-long
group project, this class was a great experience.

| found this class by chance when | spoke to my Franklin
College advisor. After discussing my future plans, he rec-
ommended that | register for this course to gain hands-on
experience. This class emphasized experience over mere
theory, so | was able to plan an event.

In class, | learned about the event planning process: how
to write press releases and grants, how to get sponsor-
ships and how to use the Work Breakdown Structure, the
method for delegating tasks for special events. | got to
meet and talk to event planning professionals like Lee
Epting of Epting Events, Athfest’s Director Jared Bailey
and many more.

For the main class project, | teamed up with seven class-
mates to help a local nonprofit organize an event. These
organizations vary from year to year, but some we worked
with included Nugi’s Space, UGA March of Dimes and
Camp D.O.V.E.

My team and | were paired with Athens-Clarke County
Department of Leisure Activities. After about three
months of hard work, we organized a successful Athens-
Clarke County Annual Eco-Adventure race.

| recommend this course to students who have an inter-
est or passion for event planning. It can be time consum-
ing, but when you love event planning, the time is worth
it. It was one of the most useful and practical classes I've
taken thus far.

The course will be offered next year
on Monday, Wednesday and Friday
9:05-9:55 a.m. with a variable lab
credit for the community time. The
course title has changed to Rec-
reation and Leisure Studies 3130:
Event Management. For more infor-
mation, contact Dr. Corey Johnson

at cwjohns@uga.edu.
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Congratulations

Bateman Team

PRSSA is excited to announce the 2010 Bate-
man National Case Study Competition team:

« Kristen Ballard

« Magan Cowart

» Debbie Ebalobo

« Courtney Garmhaus

« Bridgett Johnson

« Advisor - Dr. Sweetser

The annual Bateman National Case Study Com-
petition is a highly competitive challenge where
teams from different PRSSA chapters compete to
create and implement the most dynamic public
relations plan for a chosen client. Members will
exercise analytical skills and mature judgment
required for public relations problem solving.

This year’s client is the 2010 U.S. Census Bureau.
The student campaign will encourage participa-
tion and explain changes in the 2010 Census.
Plans will target college students and the com-
munities near the competitors’ universities.

Every year, three finalists are chosen to present
their work for final review. The past two years
UGA has received an honorable mention, and
they won first place in 2007. Molly McFerran, the
Grady representative from The Reynolds Group,
was a member of the 2007 winning team.

Congratulations to the 2010 Bateman Team! We
looking forward to cheering for you along the
way.

Written By: Lizzy Nephew

Walt Disney World Resort

mong the different students who have

passed through the halls of Grady College, |
think it would be safe to say that all past, present
and soon-to-be Grady graduates share a passion
for communication. This passion leads us to be
problem solvers and levelheaded thinkers during
times of crisis when brand images are at risk.

As a Guest Relations Hostess and VIP Tour Guide at
Walt Disney World Resort, | maintain the integrity
and image of the Walt Disney World Resort while
solving problems guests report daily. | assume full
representation of the resort as thousands of guests
with different cultures and backgrounds enter the
park. My job is to listen to the guest, evaluate the
situation and solve the problem in a way that ben-
efits both the guest and the park.

As practitioners, this seems like the most basic task
in our field, but successfully solving core problems
while upholding a client’s reputation is a learned
art. Additionally, we must counsel our clients about
any possible situations that could hinder their
goals, brands and images.

My innate social skills help me connect with
guests, but my Grady education assists me with
the communication and crisis
management skills needed to
take charge in situations where
my client’s reputation is in dan-
ger. Because of my education, |
am confident that | can maintain
the resort’s positive image and
successfully work where dreams
come true.

Written By: Katie Cooper
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Leadership Spotlight

Brittney Watson

Brittney Watson is an outstanding leader in Grady
College. She is a 4th year, public relations student
minoring in speech communications.

Brittney has represented Grady College as an in-
tern with Allied Advertising, Boys and Girls Clubs
of America and Chick-fil-a.

Beyond her internship experience, Brittney served as the account
executive with the Creative Consultants Aids Walk/Run Athens
team. Also, she attended the Washington D.C., public relations trip
last year with Dr. Jones and other PRSSA members.

Outside of Brittney’s public relations experience, she has a heart for
service. Brittney volunteers for organizations such as UGA HERO,
Boys and Girls Club at Pauldoe St., Relay for Life and Dance Mara-
thon.

Brittney manages her time between her work and volunteer life to
spend time with her sorority Alpha Kappa Alpha Sorority, Inc.

If you are thinking about applying for the PRSSA trip to Washing-
ton D.C,, chat with Brittney about her experience. She is an inspi-
ration to public relations students because of her hard work and

dedication. Take a moment to meet another great Grady student!

Written By: Lizzy Nephew

October 7: PRSSA Meeting (Reynolds Group) - MLC 102

October 8: Midterm

October 14: Deadline for Membership, T-shirts and Business Cards
October 21: PRSSA Meeting (Interview Meeting) - Sanford 213
October 22: Withdrawal Deadline

October 30: Fall Break

November 4: PRSSA Meeting (Susan G. Komen) - MLC 150
November 4: McGill Lecture - MLC

November 7: Grady Homecoming 2009 (Lauren Rohde is our Rep-

resentative)
November 11: PRofessional CONNECTION
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